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Overview:
ÅReasons for Intervention
ÅPublic Realm Plan 2018
ÅOur Vision for the future ς10 Year Transformation Plan
ÅImplementation ςFunding and Consultation



Population Target 
County Sligo 2031 

75,500 
(NPF Roadmap)

Population Target Sligo Regional 
Growth Centre 2031 

25,800 
(RSES)

Policy Context ðRegional Growth Centre



ÅCommercial Vacancy Rate = 22.5%
ÅResidential Vacancy Rate = 14.4%

Sligo Health Check 2018

ÅSligo Town Population decreased between 2011 - 2016
ÅHouse completions reduced from over 2,000 in 2006 to 

less than 200 in 2018 (60% one offs)



SLIGO | Pipeline of Projects

Sligo Council 
Tourism Projects

CoolaneyMountain Bike 

CenterStrandhillSurf Center

World Heritage Site Bid

World Heritage Site Lough Gill Distillery at Hazelwood

N4 Dual Carriageway
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90õs Urban Renewal Scheme ðRockwood Parade Completed 1999



URDF - REVITALISING THE CORE



CLUSTERING OF PROJECTS



PHASED TRANSFORMATION ðURDF SUPPORT 



Sligo County Development Plan 2017 ð2023 ðObjective to Prepare Public Realm Strategy for Sligo Town



VISION



Rockwood ParadeV Design Manual 

V Specific Projects

V Stephen Street & Cultural Plaza

V Implementation

V Emerging Actions

PLAN STRUCTURE



1. Put people first. Design spaces for people. 

2. Simplify the streetscape. 

3. Ensure consistency in design and use of materials. 

4. Create memorable and identifiable spaces where people want to be.

5. tǊƻǘŜŎǘ ŀƴŘ ŜƴƘŀƴŎŜ {ƭƛƎƻΩǎ ŎƘŀǊŀŎǘŜǊ ŀƴŘ ƘŜǊƛǘŀƎŜΦ

6. Design spaces to be flexible and suitable for multiple uses.

7. Resist overdesign. 

8. Ensure that all public realm improvement projects / works support the proper functioning of the 
city centre.

KEY DESIGN PRINCIPLES



The layout of the city, its compact nature 
and the concentration of uses allow the 
definition of a clear hierachyof streets 
and spaces.

Core Streets(Red)

ÅA defined heart of the city

ÅA pedestrian focus

ÅMinimal car parking with car-free areas

Integral Streets (Orange)

ÅNaturalprogression from the city core

ÅAn even balance between cars and pedestrians

Adjoining Streets (Yellow)

ÅContinuity through wayfinding

ÅAcceptance of on-street parking and vehicle priority

STREET HIERARCHY



Mobility ςGuidingPrinciples

ÅEaseof movement, connectivity and accessibility are all 
key success factors for towns and cities.

ÅPedestrianpriority within core

ÅEase of movement between core and adjoining parking 
zones especially at key pedestrian junctions

ÅCarparksadjoining the city core will promote less on-
street parking

ÅWalking routes tolink heritage and cultural assets of Sligo

ÅPublic realm interventions to be consistent in quality and 
design

MOBILITY PLAN



ÅPrime Retail Location
ÅEnhancement Project 
ς2018/2019 

ÅPublic Realm Strategy

OõCONNELL 
STREET

OõConnell Street Phase 1 Completed 2021- URDF 1 / ERDF -û2.5 million



Historic Towns Initiative ðHeritage Council / DHLG&H



Stephen Street
Cultural Plaza

CULTURAL PLAZA (Queen Maeveõs Square)



Stephen Street
Cultural Plaza

URDF / FAILTE IRELAND / SCC -û4 Million



Sligo City Public Realm 
Enhancement Project

SLIGO STREETS PROJECT - URDF 2 -û10 Million

Sligo Streets 
Project



Sligo Streets Project ðStephen Street



Sligo Streets Project ðRockwood Parade



Sligo Streets Project ðTobergalLane



Sligo Streets Project ðHolborn Street



Stephen Street
Cultural Plaza

Wayfinding Strategy (Whybrow Pedrola)



Stephen Street
Cultural Plaza

Wayfinding Strategy - Materials



IMPLEMENTATION


